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Copyright, extract from Dentelle Backstage, by Philippe Schlienger

Lingerie Francaise is proud to
announce the special Event on
Shanghai Mode Lingerie:
Editor’s Favorite.

Six Chinese Trend arbiters
and Editors of top glossy Fashion
Magazines chose their favorites

from amongst Lingerie Francaise
Collections.
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Many thanks to /

Tu Jing, Senior Fashion Editor
from RAYLI HER STYLE

Maggie, Deputy Style Director
from GRAZIA

Yoshiko, Fashion Editor from
ELLE

Amy, Senior Fashion Editor from
THE BUND

Mr. Wang, Fashion Editor from
BAZAAR

Maggie, Senior Fashion Editor
from L'OFFICIEL

LINGERIE FRANCAISE, founded in 1950’, is an association whose object is
to promote their savoir-faire in France and internationally. Their quest is to
combine tradition and modernity, craftsmanship and creativity, history and

innovation.

The association has a membership of 17 iconic French lingerie brands:

Aubade, Barbara, Chantelle, Passionata, Empreinte, Gerbe,
le Chat, Lejaby, Lise Charmel, Antigel, Antinea, Eprise, Lou,
Princesse tam.tam, Rosy, Simone Pérele, Implicite.

Lingerie Francaise exclusive interview

First of all, a bra separating the two breasts was invented by a French designer in 1913. The first and essential
ingredient is the historical art of lingerie. A chic, free spirit, Parisian elegance and that inexplicable French
Touch continue troubling the world by a random gesture, an attitude, a glance, a so French “je ne sais quoi” ...
and we will jealously keep this secret for a long time to come.

Some of brands have very strong position in the niche markets where the competitiveness is quite moderate. For
example, Chantelle is developing an expertise in the perfect fit, Lise Charmel occupies a strong place in Haute
Couture Lingerie whereas Le Chat embodies women with trendy and luxurious loungewear.

One the other hand, each brand pays a lot of attention to the innovation in terms of fabrics and fitting. Barbara
actually developed an innovative sculpt line, Aubade has invented “ready to seduce” lingerie, Simone Péréele plays
with different lace and colour combinations for each collection that gives different looks and is full of surprises!

Our priorities for the next year will be the organisation of “Lingerie” Exhibition. The exhibition will run during
2012 in 4 different cities London, Paris, Duba’, Shanghai. It takes a look back over one century of French Lingerie
brands history, beginning with the first corsets in stretch fabrics created in the end of 19th, the flattering bras
and split slip dresses of 1920’s, the first satin bras and lycra bras of 1950, the black laces and « no laces » bras
and finishing with the molded bras and shapewear of 20’s century.

The main objective of this Exhibition is to have a look behind the scene of lingerie creation and history as well
as to emphasize the latest fabrics innovations which continue to play a key role, taking a back seat behind the
talented hands of designers.

Anne-Laure Linget
Lingerie Francaise Representative
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Rayli Favorite
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Why “Rayli” likes it?
R

N

“Lace and strap match skillfully,
making the lingerie both pure
and sexy. The grey color with soft
aesthetic feeling is low key but
withstands scrutiny”.
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Tu Jing, Senior Fashion Editor from RAYLI HER STYLE
v, (A X ) IR 56975

Estelle Omnes
Aubade’s Export Manager

Estelle Omnes, Aubade’s Export Manager, is in charge of the
development of the brand on many international markets such as Asia,
Middle East, Eastern Europe, Africa, etc. As many fans all around the
world she is addicted to the famous and mythical advertising campaign:
The French Lessons of Seduction.

Working with a luxury brand is very challenging and captivating to

her as she sees the chance to carry on writing the company history

and sharing with consumers the brand values: Seduction, Complicity,
Creativity and Glamour. When she comes back from a business trip, she
loves strolling in the Aubade Couture Workshop to discover as preview
the last creations of the Stylists, always a delight.

Aubade exclusive interview

Fall-Winter 2011 looks set to be definitely RETRO: vintage line, high-waisted briefs and sculpting shapes
fitting pencil skirt, high-waisted trousers, twin sets and cardigans!

The woman turns into a pin-up girl adorning herself in a bullet bra and shaping brief, utterly glamorous
with a famously Fifties look.

Aubade and lace maker Noyon have worked with state-of-the art technology to create the line “Rétro
Sculpt” that’s utterly retro and drop-dead gorgeous to boot! Floral lace with dotted Swiss tulle and opaque
knits are woven together into a single panel to create a smooth shape with total comfort!

When they buy French lingerie women are looking for creativity, perfect sexy fit, and elegance.

Aubade, as a master corset-maker, meets these requirements in a "haute couture” spirit, using the most
beautiful fabrics (Calais Lace, Swiss embroidery, guipure, Italian satin & silk], sophisticated details and
finishing (rich visual effects on the straps, between the cups and at the back of the brief) and trendy and
bright colours associated with strong contrast and original motifs.

Creativity, Comfort and Seduction are the three key-words of the Aubade perfect fit.

Aubade is a luxury lingerie brand, an ode to femininity and its power of SEDUCTION.
The Aubade brand has strong values of seduction, femininity, elegance, emotion, innovation, complicity and
humor: the “French Art of Loving”.

Aubade
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barbara

Barbara exclusive interview

Grazia Favorite
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Lace is coming back very strongly. Not only in lingerie but also in ready to wear, fashion, accessories. = ‘}’ f“»‘v ',JU ! j (UL AR, IR A B 9 - P U 0 1 oo
Shapewear is worn also by younger women nowadays. LA (R B At SN AFE (0 oM 5 4 _(E _(E
Why “Grazia” likes it? Hubert Lafont 3D spacer: the benefits of the foam without the drawbacks. 4 ] 2@
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and Iced Tea). During this period he lived in France, Germany and in the . . . . . ) ,
UK, whilst travelling extensively. He then joined The Chantelle Grou lingerie. You need to ensure that you know the right size. Then you must look for the shape suited to what {77 ok iBe . A0 AU [ ClE i1 )T b s AR RIS 59 L
as é VP for sales angd Marketingyiworldwidje where he repositioned P you want to wear. Only when all these parameters are right, can you ask your lingerie to make you feel more ’ [ AT XS AR ENOE R0, AR P L 4R 2 3 7 1 L
Chantelle more upmarket and boosted the distribution of Passionata. feminine or more seductive.
Simple but elegant, the style and In 2005 he joined Barbara as a Managing Director with a mission to turn
color are both fresh. Shrouded around the company. Today Barbara is one of the fastest growing brand _ . _ _ o _ _ 5L R R, TR L % {4
lace suits mature and refined of French lingerie, operating in 45 countries throughout the world. That is the essence of everything that we do. That is our first mission and our pride. It is a very complex ’ f{ 5 ‘L‘H R M”‘ b *‘T ‘,[Qi‘]‘” b {“‘ ‘:HJ“ ‘ "‘: ‘J“”L ({ ‘\‘\J\Hj
urban women very much” process that starts with a careful selection of the raw materials, and stops with drastic quality controls. L ’ RE IR RS -
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Elle Favorite

Why “Elle” likes it?
I

N

It's hard to buy a suit of lace lin-

gerie which is both glamour and

politest in China, while this one is

a perfect blend of lace’s sexiness
and elegance”.
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Yoshiko, Fashion Editor from ELLE
Yoshiko, (I3 51 W 25445

Alain de Rodellec

Export Development Manager

Alain in his early fifties is heading the Export and Development
Department which includes more than 60 countries in all parts of the
world and emerging markets, the famous “"BRIC" Brazil, Russia, India
and China. He also develops new distribution ways for the brands such
as Retail with brand stores.

He joined Chantelle six years ago in March 2005. He has learned quickly
the Lingerie Business regarding consumer demand as he is managing
five women at home, wife + four daughters!

He focuses on the great potential of Asian markets places, considering
Hong Kong and Taiwan as a fantastic example of successful strategy in
the region. He considers that the time of mainland China has now come
and sees a great potential for Chantelle there.

Chantelle exclusive interview

The sexy Shaping line which features the whole corsetery know how, smooth and refined fabrics, extra thin
lace for a perfect curve and fit.

Lingerie is slowly becoming a real dress and not anymore an accessory of simple underwear. We observed
that women have a real concern about lingerie; they usually have different types of lingerie for all occasions
of life, which is sophisticated and fashionable.

First concern is definitively fitting and comfort, then comes the design and seduction. That is why at
Chantelle our first priority is to offer well being in all senses to our consumers.

Chantelle showcases a new vision of the French Allure by celebrating a glamorous and sensuous duo.
Similar to a tuxedo for a man, Chantelle Lingerie is simple, yet a staple essential for a woman’s wardrobe.
It is the symbol of elegance. With its perfectly proportioned and balanced lines, this modern and graphic
silhouette embodies the Parisian style.

Support, Fit and Curve.

"Memory Foam" fabrics enhance the fitting and the "Spacer” concept which makes the skin breath.

Chantelle
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The Bund Favorite

Why “The Bund” likes it?
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"Both design and material are
deluxe, promoting homewear into
a new level where fashion and
comfort balance well".
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Amy, Senior Fashion Editor from THE BUND
Amy,  (HFHEIETIR ) 5E IR I 256 i

Grégoire Chalumet
CEO

Ayoung CEO of LE CHAT, night and loungewear brand, created in 1946.

Gregoire CHALUMET is the fourth generation at the helm of the company
and continue to develop LE CHAT with the same drive as his ancestors.

After being graduated in 2002, he started in the company as the
export manager with two goals: strengthen the brand’s position in the
european markets and develops the emerging ones.

He became CEO in 2009. He is used to say that he grew up close to the
lingerie business, but decided to enter the family company without any
pressure: it was not a due, and not a dut ! But just because he loved
what he could do with this brand.

His values: durability, anticipation and positively.

Le Chat exclusive interview

When women come to buy nightwear and loungewear, comfort and softness are fundamental.

The active women, after a day at work, need to rest, relax and create her relaxing bubble. Soft fabrics, easy
to wear volumes, help them to feel better and appreciate spending time and relaxing at home.

Moreover, beyond comfort, those women need to keep elegant and smart.

That's what they love with LE CHAT" products.

There are many underwear brands but not so many nightwear and loungewear ones!
We are proud to have a strong position on a niche market: Nightwear.

What makes LE CHAT so special?

A smart product keeping with the times.

Understated elegance.

Sophistication "a la francaise".

Quality, by selecting top of the range fabrics, with a high level of finishing.

That's our core competencies!

We first focus on style, buy working with the main Parisian trend forecasting agencies, and employing
various stylists.

Our goal is to adapt the main trends of fashion to our market’ expectations. And regarding confort, we know
exactlty what could be done to create a confortable nightwear or loungewear product: select the softest
fabrics, adapt the shapes and measures to get an easy to wear and lovely product.
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Harpers Bazaar Favorite

Why “Bazaar” likes it?
LR

————

“Though deep red is quiet, it
leaks out feeling of mystery and
sexiness. Supple style and simple
lines cooperate well with luxurious
detail, resulting to an attractive
lady that is hard to resist”.

RLLOANE ], KB MAIER. AW
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Mr. Wang, Fashion Editor from BAZAAR
ESEE, (RGBS IR

Xavier Laurette
Export Development Manager

"Bolstered by 20 years’ experience in corsetry and lingerie retail, Xavier
Laurette joined the Lise Charmel Group in February 2010 as Director

of Sales. Along with the Area Managers, his mission is to expand the
Group’s various brands and strengthen relations with our partners.”

The Lise Charmel Group, already present in 50 countries intends to
develop its international sales. It offers a universe of brands that are
fully adapted to the various target customers of the selective networks:
Lise Charmel, epure, Eprise, Antinéa and Antigel.

Lise Charmel exclusive interview

At the heart of 2011 trends, we can note a profound desire for a return to the green of the countryside,
bathed in sunshine, with an abundance of wild flowers. 2011 fashion is also bringing an ultra-feminine and
distinguished woman to the fore.

The must-have of our fall winter collection is our line A11 Recital bleu, a line for the most elegant customers
seeking superb, luxurious lingerie, revisited with 2011’s fashion trends.

When women come to buy lingerie they want to be very seductive and feminine.

The intimate elegance reflects a personality that stands out, that is different, while remaining in harmony
with its environment.

Lise Charmel assures the woman beauty and sublimate the silhouette.

Lise Charmel, the European leading high-end lingerie brand, develops a unique craftsmanship, based on
traditional know-how and the implementation of the latest available technologies.

With a constantly updated expertise, the brand masters the most sophisticated cuts for unique models.
A very personal way to play and reinvent fashion each season for the lingerie universe.

In all our collections, products have to be feminine and confortable.
For example seamless, leavers lace on back for comfort and seduction and all our bras are produced

with the added advantages of our soft comfort concept (extra soft tulle, microfiber, leavers lace, silk an
exceptional natural fabric...

LISEC HARMEL
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| ‘Officiel Favorite

Why “LOfficiel” likes it?
MRS

————

“Lace of Alize series is elegant
and distinguished. Banausic style
matches different dresses well.
Showing a little lace outside is
also very beautiful”.

Alize RINHIH LR, EFPRAGR
H—RUEF LR, LFERE.

Magagie, Senior Fashion Editor from L'OFFICIEL
Vaggie, (W4E) ¥ iRIIH:4iH

Bruno Roberty

Commercial & Marketing Director

"In his early sixties, Bruno is currently Simone Pérele Group’s
Commercial & Marketing Director. In charge of the evolution and
development of the worldwide distribution, with activity in more than

80 countries, he likes to be very close to local markets... that's why he is
always “on the field".

With more than 17 years on the lingerie business -previous positions at
Chantelle, Lejaby and Huit, he has a very thorough understanding of the
market issues and specificities. He is specially focusing on Asia, since
he believes that the future of high-end lingerie distribution will more
and more shift to this area. Who would have thought, at his graduation,
that he would engage in such a career? Indeed, it is interesting to

note that he completed his studies with a master’s degree in both
Mathematics and Economic Science!”

Simone Pérele exclusive interview

Be romanced by the must-have push-up of our daily-refined collection "Romance”.

Smooth cup for perfect invisibility, removable air-pads to enhance the push-up effect and a hook between
the straps for racer back will help every woman to feel beautiful under any kind of clothing.

Geometric guipure flowers delicately added on the straps are the final touch for perfect feminine spirit and
timeless refinement. Definitely THE must-have!

A fashionable woman is a woman who feels good about herself and about her body. She is a woman who
embraces Life with Confidence. Indeed, what she wears needs to ressemble her. By being beautifully
crafted to the least detail but also by providing her with both the right support and unsurpassed comfort,
fine lingerie will bring self-assurance, radiance and natural distinction to the fashionable woman!

"Simone PERELE" is all about understanding women and offering them the lingerie that suits all their
needs: refined but also practical; aesthetic and always comfortable. It is a family business that keeps the
strong Will of its creator, Madam Simone Péréle, fully alive: enhance and respect every bit of femininity.

We recently developed a unique collection, with innovative technologies for incredible results:
Caressence, the lingerie that caresses your skin. All bra cups are made of 3D Spacer, a 3-dimensional
knitted fabric that allows the skin to breathe. Light to the touch, the fabric gently shapes and moulds
around the bust.
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LINGERIE
FRANCAISE

PARIS

PROMINCOR / LINGERIE FRANCAISE

37, 39 rue de Neuilly
22110 Clichy Cedex

France

T.+33 149 683350

F.+33 149 680478
allinget(dla-federation.com

SHANGHAI MODE LINGERIE
143-145 Bonham Strand Street
Room 901, 9F/FL, Chao’s Building
Sheung Wan, Hong Kong

T: + 852 2815 0667

F:+ 85228150691
hongkong(deurovet.fr
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